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Enabling Destinations & Businesses

EDUCATION & 

CERTIFICATION

• Market Intelligence 

Research Reports

• CR Academy

• Halal in Travel

• CR Connect

• Advisory & Consultancy

• Destination Research

• Rating & Accreditation

• Plan & Create Content

• Content Distribution

• Communication & 

Promotions

CAPABILITY & 
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MARKETING & 
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Explore the world like 
any other traveller

while preserving their values 
and keeping their identity

Just 

Another 

Segment
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Halal Travel 2009 to 2019
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GMTI

1. Ranking of 130 Destinations

2. Based on ACES criteria model

3. Muslim Travel Market growth

4. Key Trends
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CrescentRating

ACES
model
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Need To Have

Good To Have

Nice To Have

Halal Food Services
Salath/Prayer facilities
Water Friendly Washrooms

Ramadan Services/Facilities

No non-Halal activities
Recreational Spaces with Privacy

No Islamophobia

Social Causes

Local Muslim Experiences

Muslim Traveler Faith Based Needs (2.0) (2019) 
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Key-Touchpoints for Muslim Friendly Services
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COVID-19 Impact

?

End 2019

202?



KEY CONCERNS



• Travel is no longer accessible, and 
the availability of authentic 

experiences is questionable in the 

near future. 

• MMTs are forced to prioritise
economic stability over trip 

planning.

• The travel and tourism industry is 
evidently women-dominated.

• This means that more women are 

either being displaced or are facing 

wage-cuts during the pandemic.

• Techsavvy, communaholic and 
realistic Gen Zs are hindered from 

from further discovering 

themselves through travel.

• College and high school classes of 
2020 will miss their graduation 

which is an essential rite of 

passage.

IMPACT OF COVID-19 ON KEY MUSLIM TRAVELER PROFILES

*Mastercard-CrescentRating Travel Readiness Report 2020
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4 RECOVERY PHASES TO GROWTH
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SOULTIONS FOR HALAL TRAVEL UNIVERSE

Rating 

Service

Report

s

Halal in 

Travel 

Conferences

Training 

Academy

Consultancy

Business 

Intelligence

HalalTrip App

HalalTrip.com

Content 

Marketing

Destination & 

Business 

Marketing

HalalTrip in 

Community

Influencer 

Tours

Farah AI

Tour 

Packages

Muslim Friendly 

Travelers

Muslim Female 

Travelers

Muslim Millennial 

Travelers

Hotels
Ferries

Hospitals Restaurants

Airlines

Spas & Wellness

Shopping Malls

https://www.crescentrating.com/education.html


Thank 
You

@fazalbahardeen

fazal@crescentrating.com

sg.linkedin.com/in/fazalbahardeen

www.crescentrating.com

www.halaltrip.com
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